
Unmarked set by default

Completed set by default

None set by default











Top Marketing Experts Tell All

●     Quick and easy w ays to begin using Joint  Ventures for  your ow n 

success

"Look and see what Rosalind Gardner tells all who will listen
  about making big money with affiliate programs..."

●     Great  t ips and st rategies that  help you save t im e, effort  and m oney 
w hen building your business

●     A sim ple secret  to m aking yourself m ore product ive

●     How  to use a step- by- step approach in building your online 
businesses so you stay on t rack

●     What  type of affiliate program s you should look for, and what  kind of 

program s you should avoid

●     The top five m istakes that  m ost  affiliate m arketers m ake, t im e and 
t im e again, and how  to avoid fa lling into these potholes

●     How to quickly decide whether or not  a niche is profitable before you spend 

the t im e and effort  to find an affiliate program

●     A terr ific exam ple of one of Rosalind's m ost  profitable niche m arkets, 
one that  br ings her incom e 2 4 / 7  around the clock

●     How to m arket  your web-based business online and offline too

●     Som e of the best  low - cost  softw are and tools she personally uses in 
her m arket ing w ork

●     What  features are a m ust  when looking for reliable web-host ing

●     How  to pick a good dom ain nam e for an affiliate site

●     Rosalind's personal success st rategy on what  type of website you should set  

up for your own affiliate success

●     How  to keep w ebsite visitors com ing back to your site, t im e and t im e 

again

●     Learn the ezine newslet ter secrets that  m ake it  possible to draw m oney out  of 
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Top Marketing Experts Tell All

your list  each and every t im e you m ail it

●     The fastest  w ays to get  free and 'paid for '  t raffic to your w ebsites

●     Why you should be writ ing art icles and how to get  others to happily publish 

them  to their  subscriber lists

●     The sim ple w ay to get  higher com m issions from  affiliate sponsors, 
you'll be am azed that  you didn't  think of this

●     What  super affiliates do that  get  such dram at ically different  profit  results

●     The m ost  im portant  elem ents that  your w ebsite should have for  
m axim um  results

●     How to protect  your com m ission checks from  being decim ated by com m ission 

stealing thieves

●     How  to w rite a  good endorsem ent  of a  product  or  service as an 
affiliate

●     Som e t im e-saving tools that  help you with your niche m arket  research

●     Three im portant  quest ions you should ask before joining any affiliate 
program

●     The one secret  that  Rosalind uses to build long- term  success

"And then it's Yanik Silver's turn to tell all..."

●     The overall process and plan that  Yanik uses to m ake sure every 
project  has a high probability of success

●     How to find new product  ideas that  have a high likelihood to sell well

●     W hen doing m arket  research, w hat  role com pet it ion plays in your 
decision to offer  a  sim ilar  product

●     How to spot  opportunit ies that  show high prom ise for profitable results

●     How  can you find out  exact ly w hat  custom ers w ill buy from  you 

w ithout  having to w aste your t im e and m oney t rying to guess w hat  
they w ant
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Top Marketing Experts Tell All

●     The best  types of digital products to create that  people really want  to buy, 

and how to create them  quickly and get  them  out  to the m arketplace

●     The quest ions you should be asking yourself BEFORE you start  
creat ing a product  to sell

●     Once you've found what  a m arket  wants, discover how to find som eone else's 

product  to sell to that  m arket ...and what  to look for

●     How  to price your products for  top dollar  profit  results

●     The one skill you absolutely m ust  acquire and develop to assure your success 

online

●     The sim ple form ula that  keeps you on t rack w hen w rit ing your ads, 
and saleslet ters

●     How to get  people interested enough to read all of your ad, and be m ore 

responsive to your offer

●     How  to com e up w ith w inning headlines

●     The secret  to increasing your 'believabilit y ' factor with your prospect  so you 

gain enough t rust  with them  for them  to buy

●     How  to show  your prospect  w hy they should buy from  you rather than 
your com pet itors

●     How to get  great  test im onials to use for your m arket ing prom ot ional m aterials

●     The m ost  im portant  things to include in your offer

●     The m ost  im portant  item s to include on your order form

●     The sim ple psychological technique that  can increase your profits per 
sale by 2 0 - 5 0 % , it 's as sim ple as applying it  to your order form

●     The best  way to learn how to write successful ad copy

●     Secrets to test ing the likelihood that  your sales copy w ill sell, even 

before put t ing it  out  to the m arketplace

●     The m ost  im portant  parts of your sales copy to test  once you put  it  out  to the 
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world, and how to do it

●     How  to leverage up the results you get  from  your saleslet ters

●     When to decide to stop test ing and tweaking

●     The biggest  m istakes people m ake in their  ads, and how  to avoid 
fa lling into these t raps

●     The m ost  com m on m istakes people m ake when they set  up their  websites, 

and what  they should be doing different

●     How  to profit  from  a w ebsite visitor  even if they don't  buy your ow n 
products

●     One change you can m ake on your website that  gets m ore people to give you 

their  nam e and em ail address so you can add them  to your followup list

●     Strategies to get  free advert ising that  creates t raffic flow  to your site

●     How to use ezines to get  m ore t raffic

●     The secret  to effect ive post ing on forum s and discussion boards

●     Not  all v isitors will buy from  you im m ediately (or ever) , discover ways to 

m ake m oney from  visitors that  don't  buy from  your own sites

●     How  to use autoresponder system s to follow up w ith leads, and m ake 
m oney from  people even if they don't  buy the first  product  they w ere 

originally interested in

●     How a followup let ter differs from  an init ial saleslet ter, and how often you 

should followup and for how long

●     W hy the 'back- end' is so im portant  to your business, and how  to set  

this up for  yourself to capture big profits w ith very lit t le  cost

●     How to quickly build an affiliate network of people, and how to get  people 

excited about  offer ing your products from  their websites

●     The tools and resources you should provide m em bers of your affiliate 
program  so they can get  up to speed m arket ing your products

●     How to find and get  'super affiliates' to m arket  your products and services
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●     The secret  to get t ing your com pet itors on your side to sell your 
products for  you

●     The best  ways to becom e successful online

●     And Yanik 's personal secret  to his success

"Holly Cotter tells all about how to easily and affordably 
  create multiple streams of income on the internet..."

●     How  to build m ult iple st ream s of internet  incom e...from  scratch!

●     The four m ain areas to focus on to build autom at ic incom e st ream s

●     How  to choose w hich of the four areas are r ight  for  you to begin w ith

●     The secret  to get t ing started fast  and put  som e m oney in your pocket  the first  

m onth you're in business

●     How  to find people w ho are already looking for  w hat  you have to offer

●     How to get  prospects to com e to you, instead of you chasing them

●     Terr ific t ips on keeping expenses dow n so you get  to keep m ore of 
your profits

●     The lit t le known secret  to increasing your incom e without  increasing your 

expenses

●     The best  and m ost  effect ive w ays to stay in touch w ith prospects

●     How often to keep in touch with prospects, and what  to say to them

●     W hat  are the best  w ays to convert  prospects to custom ers

●     How often should you contact  your business associates to keep them  in the 

loop

●     The absolutely m ost  im portant  elem ents to have in your business, 
and how  these direct ly relate to your success
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●     The m arket ing st rategies that  generate the m ost  posit ive results for the t im e, 

effort , and m oney you put  into them

●     How  to build personal relat ionships w ith others, even though you 
spend m ost  of your t im e in front  of your com puter screen

●     Three quest ions you should ask yourself, and answer, to assure your business 

success

"And Frank Garon tells all about his super affiliate secrets..."

●     How  to find good affiliate program s to prom ote

●     The best  ways to generate a steady flow of leads to your business on 

autom at ic pilot

●     W hy and how  to use the telephone to build your internet  business

●     The one thing you can do to leverage up your affiliate program  profits faster 

than anything else

●     THE m ost  im portant  thing in m arket ing successfully

●     How to build your list  on the cheap, or free

●     The best  w ay to build a  list  of a  few  thousand interested people in 
just  a  few  w eeks t im e

●     How to know how m any offers to send to your list , and when

●     How  to create 'sales- on- dem and' using your ow n ezine new slet ter

●     The exact  layout  and form at  Frank uses that  he's found to be m ost  effect ive

●     The best  w ay to send prospects to an affiliate sponsor's site ( don't  
just  give them  that  long ugly link)

●     How to increase your own credibilit y when you write your affiliate 

endorsem ent  let ters

●     The best  w ay to use free ebooks to m arket  the program s you like best

●     How to create ebooks even if you're not  a great  writer
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